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The Other Face of Capgemini 

Welcome to 'The Other Face of Capgemini' 

Published on April 12, 2007 

Welcome to the new Group-wide internal communications campaign for 2007: 
“The Other Face of Capgemini: living up to our corporate responsibility and 
committing to sustainable development”. Interested? Intrigued? Well, read on 
to see how you can get involved, and how we can all make a difference to the 
world we live in.  

Why the other face? 

The image Capgemini often projects to the outside world is a very financial and business 
one: a leading IT and consulting company with the ambition to constantly improve 
results, enhance performance and serve demanding clients. But the other face of 
Capgemini – much less in the limelight - is that of a human company that cares about its 
people and society, and a group of committed individuals and teams who are busy 
contributing to a good cause. 

At Capgemini, while the principles of corporate social responsibility (CSR) and diversity 
are deeply rooted in our core strategy and our values, we are often perhaps too modest 
about our achievements. That is what this campaign is all about: highlighting this other 
face of Capgemini. 

What are the main areas of focus? 

Over the year, Talent will be publishing a monthly focus on each of the following six CSR-
related themes: 

• Community and employee volunteering  
• Environmental issues  
• Employees and the workplace  
• Clients and the marketplace  
• Suppliers and business partners  
• Leadership and ethics 

As well as an overview of each theme and Capgemini’s position in each area, we will be 
looking at a number of existing global and local best practices.  

We will also be carrying out regular checkpoints with our HR, Global Marketing and 
Group Communications communities and CSR champions to make sure that all this 
content is put to good use during and after the campaign. And we will be publishing 
practical hints and tips that can help each of us make a difference. 

Finally, with the support of the Global Marketing & Group Communications communities, 
we will be launching a ‘commitment program’ whereby our different entities commit to 
implementing one or several initiatives - ranging from using recycled paper and ordering 
environmentally-friendly and charity Christmas cards to setting up the means for 
colleagues to measure and reduce their carbon footprint. 



How can you contribute… and win prizes at the same time? 

From now on, through to the end of the year, we are asking you, our readers, to share 
with us the initiatives which you are involved in.  

These could involve any work you are doing for charity or for the 
environment; any interesting initiative you have set up to improve 
diversity, work-life balance or wellbeing at work; an innovative way 
of building strong and honest relationships with our clients, partners 
or suppliers; or simply a small everyday action which, in some way, 
makes a positive difference to the world we live in.  

All you have to do is write up a short story in English. Send us your story via the special 
The Other Face of Capgemini Form. We will publish all stories as we receive them in a 
dedicated category on the homepage of Talent, called…. The Other Face of Capgemini! 
And don’t be shy… if your English is not perfect, or if your article needs a little editing, 
the Talent team’s journalists will be happy to help. 

The good news is that ALL senders of published stories will win a fantastic prize discreetly 
engraved with the Capgemini logo. Prizes range from a beautiful pen set, practical travel 
kit, stylish backpack and more... 

And this is just the beginning - we will also be holding plenty of competitions and prize 
quizzes throughout the year so stay tuned. 

Objective: everyone involved 

The countdown is on. We have just nine months to make this 
campaign a success by highlighting the enthusiasm, commitment and 
energy at work within this Group. So let’s be proud of our 
achievements, let’s communicate about them – because that is what 
will motivate other colleagues to get involved too.  

And finally, let’s share a common objective: that, by the end of this campaign, every 
single person in the Capgemini Group is in some way involved in a socially 
responsible initiative. That will be the real mark of the success of this campaign. 

 
 



The Other Face of Capgemini  

Why Committing to the Community Counts for Capgemini 

Published on May 4, 2007 

This month kicks off the first major focus of our 2007 internal communications 
campaign, “The Other Face of Capgemini”, with an in-depth look at our 
contribution to the community and employee volunteering. To set the scene, 
Talent spoke to Aspire CEO David Boulter and Sogeti CEO Luc-François Salvador 
about why the community counts for the Capgemini Group.  

Much more than an onlooker 

As CEO of our Local Professional Service entity Sogeti, as well as one of 
the initiators of Sogeti’s involvement with PlaNet Finance in 1998, Luc-
François Salvador brings to the fore our responsibility as a large group to 
the communities we integrate.  

“If we are successful as an employer in creating a caring environment, our people are 
happy and we become recognized as an employer of choice,” he says. “Also, once we 
become visible through our size, we become part of the local working scene. It is our role 
to work not only with local clients, but also with the municipality and various professional 
networks to participate in the goals of the community. Given our size, we cannot afford 
to be an onlooker – we have to make an impact as one of the actors of a larger 
ecosystem.” 

The role we take in the community is also vital in terms of how we express our company 
values, according to Luc-François. “Whether it be through our support of 
rugby in Grenoble, where Sogeti was born 40 years ago, football in the 

Netherlands, or sailing in Sweden, as a Group we very much believe in supporting the 
values of our geographies and our people. So our work in the community to contribute to 
whatever is important within each of our geographies is all part of how we live our 
values.” 

This is just one of the reasons why in 1998 Sogeti joined forces with PlaNet Finance, an 
international NGO founded in 1998 which aims at fighting against poverty in the world by 
contributing to the development of microfinance. 

Sharing what we do best 

“We are all very privileged in this Group,” says Luc-François. “We are privileged to evolve 
in a techno world… to have access to fair promotion and opportunities to evolve… to work 
in a company which values hard work and diversity. Not everyone has that privilege, and 

when we first spoke to the founders of PlaNet Finance – Jacques Attali and 
Professor Muhammed Yunus – back in ’98, they explained they wanted to 
create a concept to enable a share of underprivileged populations with true 
entrepreneurial spirit to have access to credit, professional success and a 
means of escaping their condition.” 

It therefore seemed obvious to Luc-François and his team that Sogeti – which, like the 
whole Capgemini Group, is a family of entrepreneurs living in the technological world – 
had a lot to share. “We were part of the founding team, helping build the initial IT 
programs and organization, and we are still part of it today, with many of our people 
devoting their time to the maintenance and update of IT systems and to sharing our 
technological know-how and best practices.” 



That’s not all. In France Sogeti has also set up specific recruitment and training programs 
in city outskirts to help underprivileged youngsters overcome racial barriers to finding a 
job, and numerous programs exist in other countries to help underprivileged 
communities, a great example being a US illiteracy program providing free education 
through employee volunteering. 

“We are in a company that is very human based,” concludes Luc-François. “Our assets 
are very volatile, so it is important that our people understand they are in the company 
to deliver services, to make money… but also to share a certain number of values. For 
me, the impact of working with the community is just as important from within than from 
outside. Indeed, we are often told that we are not vocal enough about what we do for the 
community! Perhaps… but then again, we are not involved in all these programs to look 
good… but because they are part of our values, they are part of all that we are.” 

Building the blocks of economic progress 

Aspire CEO and Board member of UK-based charity the Prince’s 
Trust, David Boulter looks at our role and responsibilities within the 
community from a double perspective. 

“With a global headcount of 78,000, Capgemini has a direct impact 
on a lot of people and families (and I suspect that if we include our 
partners then this figure can probably be multiplied twenty-fold). 

This means directly helping create local wealth and prosperity for almost one million 
families - the fundamental building block of economic progress.”  

David also believes that what makes us potentially special is where we choose to go 
beyond what is expected of us and help shape society, help specific communities less 
fortunate than ourselves, and invest in our common future and in sustainability.  

“It is through this that the heart and soul of the company lives, and through this that our 
company values flourish. It is through such actions that we can make ourselves 
distinctive, where lasting relationships are built and where we can stand out from the 
crowd against our competitors. And it fits in nicely with our Group ambition because this 
is truly intimacy in action.”  

Indeed, he confirms that our current and future clients are already, within the tender 
processes, demanding to find out what we are doing CSR and sustainability-wise, 
particularly within long term contracts and relationships in our OS business.  

Taking action 

So what can we do? “I often hear about fantastic local initiatives led by committed, 
inspiring individuals. However, we must learn how to harness the combined enthusiasm 
and commitment of individual staff in specific countries to ensure we make a meaningful 
and lasting impact,” replies David. “We need to focus, develop an opinion and deliver at 
scale – only then will we reap the real strategic benefits.”  

With this emphasis in mind, the UK country board recently decided to 
nationally back the UK charity the Prince’s Trust, whose mission is to 
help young people in the UK to develop the means, the belief and the 
ambition to re-integrate society.   

David outlines the main reasons behind this commitment: “First, their ambition to make 
a bigger difference; second, their growing profile and how it might serve us in return; 
third, the consistency of their cause across our geographies; and fourth, the ability of our 
staff to meaningfully contribute.” 



Over the past two years our UK relationship with the Prince’s 
Trust has focused on fundraising (around £1000 is needed to 
make a difference to one person) and on one-on-one mentoring. 
As part of raising our game in the UK, Aspire is about to help 
open a Prince’s Trust office in Telford and the UK board has 
agreed to appoint a full-time Prince’s Trust champion to 

coordinate involvement across the disciplines and 10,000 staff.  

“This is just the start,” says David. “We want to industrialize our involvement and 
contribution. Going forward, we have big ambitions to become the Prince’s Trust No. 1 
corporate partner in the UK.”  

Working together to make a difference 

David believes there are three strategic reasons to take a special perspective on our 
involvement in the communities in which we work. “Firstly, society - hence, people like 
us! - expect businesses to reinvest to ensure sustainability in the communities in which 
they operate, and this expectation is likely to grow. It will become a true ‘license to 
operate’ with time.”  

“Secondly, 21st century employees want to work for an enlightened firm that cares, it 
being likely that if we care about society then we are likely to care for our employees. 
Community activities are being used by very successful firms such as HMRC in the UK to 
increase HR investment and help accelerate personal development. So investment in our 
communities is not a sideline interest but increasingly a means to accelerate organic 
capability growth, and particularly leadership and business acumen.” 

“Thirdly, our brand and reputation – we have big ambitions for our business so we must 
work out how to get more return out of the limited brand investment we have available. 
We must target our impact and work with our partners and future clients to make a 
bigger difference.  

Interestingly, we are finding that our major clients and often the CXO 
players are already actively involved in the same programs as us! 
What better way to develop an intimate relationship than working 
together to make a difference?” 



Sogeti and PlaNet Finance Help Villagers Escape Poverty 

Published on May 4, 2007 

You may already have heard of PlaNet Finance - an international non-profit 
organization aimed at alleviating poverty by contributing to the development of 
micro-credit as a means to create economic opportunities for the world’s poor. 
But did you know that Sogeti, our Local Professional Services entity, has been 
working closely with PlaNet Finance for almost ten years, providing them all the 
support they need to run their information systems? This article takes a closer 
look at what has become a true partnership in every sense of the term.  

 “A loan is the last hope of those in abject poverty. This is why I believe that the 
right to credit must be recognized as a fundamental human right.”  

Background 

Over the past thirty years, by providing financial access to the poorest populations, 
financial intermediaries - including banks, cooperatives, non-governmental organizations 
(NGOs) and microfinance institutions (MFIs) – have proved that they constitute one of 
the most effective instruments to fight poverty.  

Founded in 1997 by Jacques Attali, and today established as an international 
NGO, PlaNet Finance supports these financial intermediaries and helps 
accelerate their growth by federating them and by offering them services 
that allow them to strengthen their technical capacities and financial 
resources. PlaNet Finance also works with the private sector (banks, 
financial institutions, etc.), governments and international organizations in 
order to increase the sustainability of the microfinance sector. 

Based in Paris, today PlaNet Finance operates in over sixty countries with an international 
network of affiliated organization in Europe. Having started off as a simple proposal back 
in 1997, the organization continues to grow every day, serving an increasing number of 
players in the microfinance world. 

PlaNet Finance and the Capgemini Group 

The Capgemini Group has played an important role in the project since the very 
beginning when its Sogeti entity offered technical support to set up the organization. 
Since 2005, Sogeti has been managing PlaNet Finance’s computer system via the hosting 
of computer applications (intranet, emails and on-line training) and by providing the 
services of its human resources. 

Pierre Martin, communications manager in charge of coordination between the 
managements of PlaNet Finance and Sogeti, explains the reason for our wish to get 
involved so early on: “Commitment and proximity are key to the work of both Sogeti and 
PlaNet Finance. It therefore seemed natural for Sogeti to join forces with PlaNet Finance 
when the organization was founded in 1997. Sogeti has a role of social responsibility, and 

acting as a responsible citizen means contributing to the wellbeing of 
society.” 

Luc-François Salvador, CEO of Sogeti, goes on to highlight the role our 
Group’s values -  notably freedom - play in our involvement with this 
program of ‘micro-entrepreneurs’. “In French, the word ‘entreprendre’ 
means to undertake, to take action. There is no freedom without the 
capacity to act. To take action allows individuals to take control of their 
destiny, to confront the world instead of submitting to it… Even more than 

mastering information technologies, taking action and providing service are what Sogeti 



does best. This willingness to act is incorporated at the deepest level in every Sogeti 
employee. Given this way of working, the meeting of Sogeti and PlaNet Finance seems 
natural and obvious.” 

Fast facts 

In 2006:  

• 2 billion people live under the poverty line of 2 dollars per day.  
• 80% of the world’s population does not have access to credit.  
• The aim of the Microcredit Summit Campaign in 1997 was to “provide, by 2005, 

the poorest 100 million families with access to credit and other financial services 
and enterprise development assistance”.  

• Nearly 130 million people currently benefit from the services of over 10,000 MFIs, 
for a total of 500 million persons eligible to microcredit.  

• From 84 billion euros of International Public Development Aid in 2005, only 1 
billion euros were dedicated to microfinance.  

Microcredit customers are mainly women. Why is this?  

Male / female inequality is a handicap to growth. Micro-credits allow women to run their 
own business and thus win economic independence and negotiating power with the 
household. It has been shown that when a woman’s income increases, her family’s 
wellbeing improves. For all these reasons, and thanks to micro-credit, women can 
improve their own wellbeing and that of their home, as well as contribute to economic 
growth both by generating wealth and through their emancipation. 

The recognized impact of microfinance: 

• Reduction of extreme poverty and hunger  
• Best education  
• Equality of the sexes  
• Better health  
• Better housing, water and sanitary installations 
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Capgemini Wages War on Poverty with Naandi 
Foundation 

Published on May 4, 2007 

About a third of India’s billion-plus people, over 350 million, are extremely poor 
and live on less than a dollar a day, and it is horrifying to think that the 
numbers continue to grow. The Naandi Foundation is one of the world’s best 
known non-profit organizations and, with the vision to Eradicate Poverty 
through Public-Private Convergence, has been fighting poverty over the past 
eight years. Having already helped over 300,000 poor, the Naandi Foundation is 
looking at reaching millions more. This article looks at how, in March, 
Capgemini India announced its support for the Naandi Foundation and how, in 
June, Capgemini Norway will launch a number of projects in partnership with 
the Naandi Foundation.  

Since 1999, the Naandi Foundation has been fighting poverty 
through various social initiatives, focusing on child rights, 
sustainable livelihoods for families living below the poverty line, and 
safe drinking water. Much of this is aimed at girls and women, who 
often find themselves amongst the most disadvantaged in Indian 
society.  

‘Naandi’ means ‘dawn or new beginning’ in 
Sanskrit and, in partnership with Indian state governments, the 
organization aims to help those it works with to make a new start. Led 
by prominent Indian business people and thinkers, it is now a high-
profile NGO operating in seven states. 

The Naandi Foundation is unique in the sense that it operates with the philosophy that 
different parties should work together to improve community lives. Each of their projects 
should be a partnership between governments both at local and international level and 
civil society with the co-operation and participation of companies in projects. Through 
such a partnership, a window of opportunity for employee volunteering within companies 
is created in support of the objectives of the Naandi Foundation.  

Capgemini India will be working with Naandi in partnership with 
the Maharashtra government, as they focus on girl child 
education. Baru Rao, CEO of Capgemini India, is delighted and 
believes the partnership is a prefect fit: “Naandi Foundation’s 
values are very much in line with Capgemini India’s strategy 
concerning Corporate Social Responsibility and the Group’s core 
values and code of ethics. We look forward to a long-term and 
fruitful partnership.”  

The project concerned is entitled ‘Nanhi Kali’ which focuses on education of girls in 
Maharashtra, and many colleagues in India have already pledged work time to help the 
cause.  

After extensive travel and having built up a good understanding 
of the problem of the poor in India, Anil Gupta, Director of 
Rightshore™ Sales (CEA), was inspired to get involved. “To 
ensure a good education, we have to provide multi-dimensional 
support to the girl-child, including material support (books, 



uniform, and stationery), as well as support teachers to help them be effective in their 
teaching methods, provide hygiene and medical support, and support the families to 
motivate them to send their girls to school.”  

After looking into a number of organizations that could deliver results, Anil Gupta and the 
Capgemini India CSR Committee found that the Naandi Foundation had a comprehensive 
program to cover all of these areas. Capgemini India has adopted this program and has 
launched it. Anil Gupta then introduced the theme and the Naandi Foundation to 
Capgemini Norway and they have also adopted this as one of their CSR initiatives.  

In Norway, Anders Lier, VP, Rightshore™ leader and CSR-Naandi 
Champion in Capgemini Norway, leads the projects that will be 
launched in June, and which involve the setting up of a new NGO, 
Naandi Norway. Anders Lier is backed by Anna Ljungberg, Norway’s 
youngest MP, and a Norwegian delegation has already visited India and 
the Naandi kitchen, which feeds over 100,000 children a day with a 
nutritious midday meal. 

The program of Capgemini Norway will focus on combating illiteracy 
and enabling girls to carry their families out of poverty through education. Capgemini 
Norway has already donated €10,000 and plans are underway to launch a voluntary 
contribution system for employees who wish to support the foundation. Capgemini 
Norway is set to match employee donations with its own.  

“Each and every one of us needs to ask ourselves this question – what have 
we done and what can we do for the society? Only then can you too create a 
better tomorrow, a better world for your children to inherit,” states the 
Naandi Foundation Chairman, Dr. K. Anji Reddy (right).   

Inspired to contribute to fighting the “war against poverty” and find out more? Visit the 
Naandi Foundation website. 

To find out more about Capgemini’s involvement with Naandi in India please contact Anil 
Gupta or for Capgemini Norway contact Anders Lier. 

 



The Other Face of Capgemini  

Capgemini and Prince's Trust Get Young People Back on 
Track 

Published on May 4, 2007 

There are a startling one million young people in the UK that are not in 
education, employment or training and face significant barriers in life. Through 
practical support such as training, mentoring and financial assistance, the 
Prince’s Trust has helped over half a million young people over the past 30 
years. Capgemini UK has been heavily involved with the Prince’s Trust over the 
past three years and has contributed so far to improving the life of at least 250 
young people in the UK.  

In 1976, the Prince of Wales founded The Prince’s Trust, after completing 
his duty in the Royal Navy; His Royal Highness wanted to improve the 
lives of disadvantaged young people in the UK, and began the Prince’s 
Trust to deliver on that commitment.  

The Prince’s Trust has since become the UK’s leading youth charity, 
offering a range of opportunities including training, personal development, business start 
up support, mentoring and advice to help young people overcome barriers and achieve 
their potential by transforming their lives. Efforts are primarily focused on 14-30 year-
olds in the UK who have struggled at school, have been in care, are long term 
unemployed or have been in trouble with the law. Everyday 100 more people are 
supported by the Prince’s Trust.  

   
“The Prince’s Trust isn’t afraid to take risks, and trusts in 
young people who society have given up on.”  

Prince’s Trust Ambassador Pierce Brosnan 

 Picture: Prince Charles gets in the groove with youngsters 

Capgemini UK has devoted a significant amount of time, skills and financial assistance to 
the charity over the past two years. A dedicated Network Team of six people, coordinated 
by Marlon Richardson, works in close collaboration with the Prince’s Trust to brief 
employees on the possibilities of involvement, guide and coach them during their 
involvement with the Prince’s Trust and coordinates the overall Capgemini Prince’s Trust 
Network. The Network of people directly supporting the Prince’s Trust from across 
Capgemini UK has grown to over 150 people.  

There are three types of areas in which Capgemini supports the Prince’s Trust – 
Mentoring, Challenge Events and Pro-bono Consulting. Several Capgemini employees are 
involved in Personal Mentoring in which they help a 16-18 year old cope with the 
transition from being in care to independent adult life. Support includes career coaching 
and domesticity over a period of one year.  

Another form of mentoring in which Capgemini employees are involved is Business 
Mentoring. This is aimed at helping young people aged 18-30 set up in business, and 
mentors dedicate a few hours every month over a minimum period of 2 years to a young 
person. 50 members of the staff have volunteered to take on the role of a 
personal/business mentor and 8 mentors have been matched to a young person. 

Many other employees get involved in the “Challenge Events”, in which teams of 
Capgemini employees are formed and commit to minimum fund-raising targets. In 



addition to fundraising activities, the teams participate in a tough challenge event such 
as the Costa Rica Coast-to-Coast Challenge that required cycling, hiking, rafting and 
kayaking for 250km against other teams, or a cycling, hiking and absailing race across 
Namibia. The total funds raised by Capgemini through the events in 2005-2006 was 
£135k and a staggering £275k during 2006-2007, bringing the total of funds raised to 
over £410k over a 2 year period.   

                                                                                

 

 

 

Involvement in these events brings benefits to the Prince’s Trust, to the individual 
employees of Capgemini as well as to the company as a whole. Individuals are re-
energized through accepting new personal challenges, connecting with others across the 
organization with similar objectives, becoming part of a success story, developing team 
skills and building self-confidence.  

“I’ve been helping to develop our relationship with the Trust for well over a year now. 
The Trust provides a wide range of channels for you and I to help young people repair 
their lives, whilst providing the opportunity for supporters to develop themselves, 
exercise creativity and innovation, and work collaboratively in the process - and that’s 
why I am so energized about my role,” says Marlon Richardson, coordinator of the 
Network Team. On a company level the organization’s horizons are broadened and 
delivery on Corporate Social Responsibility aims is accelerated.  

The success of Capgemini’s involvement with the Prince’s Trust is down to Executive 
Sponsorship from Ian Jordan, together with dedicated volunteers (Marlon and his team), 
a wider Network of active participants and a very supportive relationship with the Prince’s 
Trust staff.  

David Boulter, CEO of Aspire, who has recently taken on the Executive Sponsorship for 
this community initiative (see related interview with David, in sidebar), has even bigger 
ambitions on the horizon. There are plans to significantly grow Capgemini Prince’s Trust 
Network, as it expands the channels for volunteering, through the creation of new 
schemes. In the near future the Capgemini Prince’s Trust Network will launch “The 
Capgemini UK Wild Challenge”, an opportunity to invite Capgemini clients and business 
partners to join with us and form teams to race coast-to-coast across the UK using feet, 
bicycles, kayaks and a compass! 

And for January 2008, Capgemini is teaming up with 
other companies to coordinate a “Nationwide Sponsored 
Christmas Tree Collection”, one weekend shortly after 
Christmas.  

This is just the plan for year one of a three-year plan to deliver £10m worth of benefit to 
the Prince’s Trust from Capgemini staff, meaning more exciting opportunities for all 
employees.  

To find out more visit the Prince’s Trust website or go to the UK Intranet.  

To get involved with the Capgemini Prince’s Trust Network please contact Marlon 
Richardson.  
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Naandi Norway Supporting Underprivileged Girls in India 

Published on June 11, 2007 

On Tuesday June 5, a successful launch event in Oslo marked the birth of 
Naandi Norway, a non-profit organization born out of the efforts of a passionate 
Capgemini Norway management team. Naandi Norway will focus its efforts on 
raising funds for the ‘Nanhi Kali’ program aimed at helping underprivileged girls 
in India receive education and therefore giving them the ability to carry their 
families out of poverty.  

Attended by Dr. K Anji Reddy (Chairman of the Board for Naandi Foundation), Manoj 
Kumar (CEO of Naandi), Sheetal Mehta (Executive Director for KC Mahandra Education 
Trust and partner in the Nanhi Kali program), and Anna Ljunggren (Goodwill Ambassador 
of Naandi Norway and Member of the Parliament), the launch of Naandi Norway on 
Tuesday evening was a remarkable success.  Salil Parekh, Executive Chairman of 
Capgemini India, and Carolyn Nimmy from the Group HR team, were also present at the 
event.  

Naandi Norway is a joint collaboration between Capgemini Norway and the Naandi 
Foundation based in India, and is the first Naandi foundation to be established outside of 

India. 

To mark the official launch, Anders Lier, Head of 
Outsourcing and CSR-Naandi Champion at Capgemini 
Norway, invites both Guest of Honor Dr. Reddy and MP 
Anna Ljunggren to jointly launch Naandi Norway by 
symbolically lighting three candles.  

  

Capgemini Norway adapted their HR system in order to enable Capgemini Norway 
employees to make donations to the foundation. Employees can choose to voluntarily 
support Naandi Norway with a monthly fee, which is drawn directly from their salary each 
month. Capgemini Norway matches the amount that is contributed by their employees. 
The target is to raise enough money to support and provide education for 3,000 Indian 
girls. With only 300 Norwegian Kroner (approx. 35 euros), one girl-child is provided with 
education and supplies for an entire school year.  

During the launch event alone, the Norwegian employees signed up to sponsor 1,223 
girls. Naandi Norway initiative taker, Anders H. Lier, and CEO of Capgemini Norway, Kjell 
André Engen, were the first to sign up.  

For the time being, contributions are only open to Capgemini employees, but once the 
Naandi Norway foundation is fully established, the idea is to open up Naandi Norway and 
make it possible for other companies and individuals to make contributions. Several MP’s 
in Norway have already asked to sign up for Naandi Norway.  

 
CEO of Capgemini Norway Kjell André Engen makes the 
first contribution to Naandi Norway and signs his personal 
contribution form in front of all staff. 
    

Dr. Reddy, Manoi Kumar and Sheetal Mehta were all 
overwhelmed by the support and effort Capgemini Norway 



is providing to the Naandi Foundation. “I’m extremely impressed with all the 
arrangements made” says Sheetal Mehta. “The launch function went off very smoothly, 
and owes its success to Anders and to his team’s meticulous planning. It was really a 
very special function, and the superb response from so many Capgemini executives 
signing up that evening was a result of all your effort.”  

Both Capgemini Norway and the three keynote speakers from India hope that other parts 
of Capgemini will become motivated and enthusiastic enough to contribute to the Naandi 
Foundation and that, together, we can have an even greater impact on Indian society, 
save lives and uplift underprivileged communities.   

Birth of Naandi Norway 

In April of 2006 the management group in Norway traveled to 
Mumbai to build closer relations with Capgemini India and to 
promote Rightshore™. During their visit several slum areas in 
Mumbai were visited and a significant part of the day was spent at a 
school for underprivileged children. In one of the slum areas a child was visited by the 
management team that is sponsored by the former head of business development in 
Norway. “This was a very moving experience” says Anders H. Lier,. “It was the theme 
among the management for the rest of the trip and set our own daily life in a very odd 
perspective”.  

Over the months that followed this trip, Anders Lier took the lead to start a CSR program 
at Capgemini Norway. Anders was first introduced to the Naandi Foundation through 
Capgemini India which is already involved with the Naandi Foundation. The Naandi 
Foundation was of particular interest to Norway because of the following key points:  

• Capgemini’s close connection to India and the ability to positively impact the 
Indian community  

• The focus on provision of education and the support of girls and their families to 
attend education  

• Diversity, the focus on girls and on girl-child education is particularly in line with 
Capgemini’s own company activities to balance gender diversity  

• Naandi is one of the more cost efficient organizations with only 4% administrative 
overheads 

Based on this contact and reasons, Anders Lier proposed to the management group in 
Norway that the Naandi Foundation should become a central theme in Capgemini 
Norway’s CSR program.  

After agreement on the program one of the results was the need to establish a Naandi 
Norway, in order for the contributions to be tax exempt. For this to take effect a formal 
donation was to be made from the Norwegian government to the organization. A 
Norwegian government contribution would be regarded as a seal of approval and quality 
and a necessity for tax authorities to accept Naandi as tax exempt. The establishment of 
Naandi Norway triggered the involvement of the Standing Parliamentary Committee on 
Education, Research and Church affairs and the interest Anna Ljungberg, Norway’s 
youngest Member of Parliament. After all the administrative affairs and the creation of 
the website for Naandi Norway, the organization was formally launched on the 5th of 
June.   

For more information please contact Anders Lier, Head of Outsourcing and CSR-Naandi 
Champion in Norway. 

 
 
 



The Other Face of Capgemini  

Tell Us What YOU Are Doing and Win a Prize 

Published on May 22, 2007 

Our Group-wide internal communications campaign for 2007, "The Other Face 
of Capgemini", has really got off to a flying start. The campaign, which focuses 
on our commitment to Corporate Social Responsibility (CSR) and sustainability, 
is not just popular - but is becoming a true means of getting things moving. And 
Talent would like to get EVERYONE involved. Read on to find out how.  

How can you contribute?  

While Talent will be covering a number of major CSR and sustainability related themes 
over the next few months, we would also like YOU to share the initiatives which you are 
involved in on a more personal level.  

These could involve: 

• work you are doing for charity or for the environment;  
• an interesting initiative you have set up to improve diversity, work-life balance or 

wellbeing at work;  
• an innovative way of building strong and honest relationships with our clients, 

partners or suppliers;  
• or simply a small everyday action which, in some way, makes a positive difference 

to the world we live in.  

All you have to do is write up a short story in English. Send us your story 
via the special The Other Face of Capgemini form. We will publish stories 
as we receive them in the dedicated section on the Talent homepage.  

All senders of published stories will win a FANTASTIC PRIZE, so take part 
now! 

More about the campaign 

You can view all stories published so far via The Other Face of Capgemini landing 
page. These include interviews about our positioning on different areas of CSR; 
overviews of various initiatives the Group is committed to; and stories from individuals 
about the initiatives they are involved in. 

Find out more about the campaign itself in the dedicated article: Welcome to ‘The 
Other Face of Capgemini’. 



The Other Face of Capgemini  

Capgemini Makes Time to Read at School 

Published on June 13, 2007 

John Humphreys, Learning & Development Manager at UK Outsourcing's HR 
department, shares a great initiative with us about how UK members of staff 
are helping young children to read - in a flexible and not very time-consuming 
manner. John tells the story.  

“Hello, my name is John Humphreys and I would like to tell you about the 
reading scheme that I run at our London Southbank office. The scheme 
helps 6-7 year olds in a local primary school with their reading and social 
skills. 

“The Capgemini Time To Read scheme was set up in 1998 as part of the 
Government’s School Literacy Campaign. It is still running in four 

Capgemini sites: Aston, Rotherham, Telford and Southbank. 

“The Southbank scheme operates in partnership with Lambeth 
Education Business Partnerships and St. Anne’s Primary School, 
where the volunteers work. There are two volunteers for each 
child so, while each volunteer only visits once every two 
weeks, the child receives reading help every week.  

“The children attending the school are mainly of Portuguese or 
Ghanaian descent and English is often not their first language, so 
the volunteers do a valuable job in helping the children with their 
language skills.  

“My role is managing the scheme, ensuring that new volunteers complete the requisite 
child protection forms, arranging training sessions as required, liaising with the school 
and ensuring that a sustainable number of volunteers are maintained.  

“The amount of volunteers varies from year to year. Currently 
we have 20 regular volunteers with 4 people on the reserve 
list who can be called upon to cover when required. While 
some of the volunteers have been with the scheme since 
1998, others have left for various reasons - and, with people 
moving around more because of business needs, the scheme 
has to be flexible.  

“Some volunteers only join for a term, or maybe a year. 
Towards the end of each school year I run a recruiting campaign to see if there are any 
new people wishing to join the scheme for the new school year, and I also give current 
members the opportunity to leave. The watchword is flexibility in order to maintain a 
consistent level of quality and care for the children. 

“The main benefits of the scheme are that the children receive one-to-one assistance on 
a weekly basis which really improves their reading abilities. The school says that they 
have seen a big increase in the children’s results thanks to this. Meanwhile, the 
volunteers benefit from giving something back to the local community in which they 
work.  

“For both the children and the volunteers, it is a time which is much looked forward 
to since it is enjoyable for both - as well as educational for the children (and sometimes 
for the volunteers too!).”



The Other Face of Capgemini  

How Italian Socks Bring Help to Three Communities 

Published on June 20, 2007 

Paolo Saitti, a Consultant at our SD&M entity in Italy, shares a surprising and 
moving story about how filling socks with sweets for Epiphany has helped 
retirees, handicapped children and women in difficult 
situations.  

“In my free time I act as a volunteer for a Fair Trade cooperative. 
In addition to the usual sales activities, we also carry out many 
social and cultural initiatives. I would like to share with you what 
we did last Epiphany in aid of three different communities.  

“In Italy we usually celebrate that day by giving socks filled with sweets to children. Last 
year we developed a project, sponsored by the local administration, to create these socks 
with recycled material which was assembled by a group of retired women. This activity 
gave them the opportunity to socialize and to spend some evenings together. 

“The socks were then filled by a small group of handicapped boys and girls who attend a 
centre in the neighborhood. This enabled these children to work on developing their 
manual abilities while wrapping up the socks.  

“The socks were finally distributed for free on January 6. The money earned 
from the sponsorship enabled us to hold a couple of Fair Trade projects, MCCH 
and CONACADO (pdf document in French only), which support the 
development of women’s conditions respectively in Ecuador and the Dominican 
Republic, as well as those of entire communities. 

“My task in the project was to maintain and develop relations with the Social 
Services of the public administration.” 

You can find more information at www.magazzinidelmondo.it. You can also contact Paolo 
at Paolo.saitti@capgemini.com. 



 The Other Face of Capgemini  

Cities Unite Reach Out to Those in Need 

Published on June 4, 2007 

US Consultant Andrew Moschetti shares his story about the birth and the 
ongoing rise of the Cities Unite program, set up by a group of friends to 
remember and continue helping those who have been through traumatic 
experiences.  

“It was a couple of year’s ago that my good friend Jen came up to me at an after-party 
for kickball (yes, kickball, that game we used to play in elementary school!). She had 
come up with an idea for putting together a non-profit organization after having spent 

some time in Houston visiting refugees from Hurricane Katrina,” explains 
Andrew.  

“It’s amazing how quickly we forget those who have been through 
traumatic experiences, and she wanted to make sure that this wasn’t the 
case for the couple of hundred of kids who had been re-located to Houston 
and to the NOW school. 

“Cities Unite was therefore born and has really taken off since. Last year we were able to 
raise over $5,000 for these children to pay for material such as coats, clothing (most of 
which had been lost in the flood) and art supplies for their very own Mardi Gras festival. I 
can’t say how good this felt! 

Reaching out 

“As a bunch of young professionals without much to give but our time, we have 
been able to reach out to our friends, families, and co-workers. Today, Cities Unite 
consists of the core team that helped start the organization as well as a number of 
interns. It’s really on the up and up! 

“In order to increase the organization’s fund-raising abilities and positioning (yes, we 
often speak in consultant language at Cities Unite as many of us are consultants!) to 
ensure future growth, we’ve decided to start fund-raising for charities closer to home as 
well, with the goal of starting chapters in other cities, hence the name: Cities Unite.  

“While my growing duties at Capgemini have pulled me away from day-to-day 
participation in Cities Unite, I still remain a ‘consultant’ for the organization and probably 
will be for life.  

Support from colleagues 

“The support I’ve received from my co-workers here at Capgemini is astounding, and the 
advice they have given me is amazing. The people here truly do care about what is 
happening outside of the business world and I am proud to work for a company where 
CSR already is embedded in the company DNA.”  

If you are interested in learning more, take a look at the Cities Unite website or e-mail 
Andrew Moschetti for more information. 

 
 
 


